
Course unit title

Programme

Year of study

Academic year

Level of course unit 

Course unit code

Name of lecturer(s)

Credit points

Number of ECTS credits 

allocated 

Language of instruction

Type of course unit 

(compulsory, optional)

Semester when the course unit 

is delivered

Mode of delivery 

Aim of Course

Preliminary knowledge Basic Marketing

Business and 

Organization 

Management I - 

Enterpneurship

Business English

Latvian or English

Compulsory

5

Full-time education

To create an understanding of how the company can reach the target audience in the 

modern digital environment of economics at the same time furthering financial results and 

promoting effective management content. During the course students are acquainted with 

practical knowledge of digital marketing, technologies and tools that function in the global 

world market and are capable of being adapted to meet the needs of the local market.

3

Prof. Bachelor Study Programme ``Business process management``

DESCRIPTION OF A STUDY COURSE

Digital Marketing

Business process management

3
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No

1

2

3

4

5

6

No

1

2

3

4

5

6

7

Creation of marketing campaigns.
Group work and the 

presentation

Communication in social networks.
Group work and the 

presentation

The study course calendar

Topic Type of assessment

Introduction to digital marketing. Key 

definitions and trends in the modern business 

environment. 

Test

Digital marketing management in the 

organisation.
Literature discussion 

Content marketing: Search result 

optimisation, proper positioning, management, 

adaptation and automation. 

Individual work; Individual 

work and the presentation

Sales tools and advertising in the digital 

environment.

Individual work; Individual 

work and the presentation

Goals and effectiveness of the digital 

marketing plan. 

Group work and the 

presentation

Course contents

Tittle

Introduction to digital marketing.

Sales tools and advertising in the digital environment.

The significance of data gathered in the digital environment and its analysis.

Communication with customers: social media, platforms and mass audience tools.

Creation of a marketing plan.

Content marketing.



Planned learning outcomes No

No of 

progr. 

study 

results 

applicable

1 1, 2

2 3, 9

3 5

4 4, 9, 11

1 2 3 4

● ●

● ● ●

● ●

● ● ● ●

Mandatory and supplementary 

literature

Mandatory literature:

1. Chaffey, D., Smith, PR. (2017), Emarketing Excellence. Planning and optimizing your digital 

marketing, 5th Edition, Oxon: Routledge.                                                                                2. 

Black Mirror (Netflix TV Series)                                                                                                                   

3. Materials placed on studies.ba.lv

Supplementary literature:

1. A Chaffey, D., Ellis-Chadwick, F., Mayer, R., Johnston, K. (2009), Internet Marketing: 

Strategy, Implementation and Practice, 4th Edition, Harlow: Pearson Education Limited.

2. Brown, Bruce C. (2011) How to use the Internet to advertise, promote, and market your 

business or website-- with little or no money, Atlantic Pub. Group.                                                 

3. Singh, N. (2012), Localization strategies for Global E-Business, New York: Cambridge 

University Press

4. Turban, E., King, D., Lee, J., Turban, T. (2015), Electronic Commerce: A managerial and 

Social Networks Perspective, 8th Edition, Switzerland: Springer International Publishing.

5. Schneider, G. (2015), Electronic Commerce, 11th Edition, Stamford: Cengage Learning.

6. Tuten, T.L., Solomon, M.R., Social media marketing. East Caroline university: Pearson 

education international, 2013

Ability to work out digital marketing implementation plan as well as to 

present it in a well argumented confident manner. 

Lecturer-led Individual assignments 18

Work in the library 16

Assessment methods and 

criteria

                                   Learning outcomes

Assessment methods

Individual work; Individual work and the 

presentation

Group work and the presentation

Active particiption in the class

Group work and the presentation

Total (h): 80

Learning outcomes

Ability to define the target audience for the product and how to reach them as well as promote the enterprise goals in the digital environment. 

Ability to make analytical conclusions as a manager based on data 

gathered and trends in the digital environment as well as ability to 

Can individually use modern digital maarketing tools in order to move 

towards the goal reach of a  organisation.

26

Lecturer-led group assignments 20

15%

Group work and the presentation 30%

Total (%): 100%Planned learning activities and 

teaching methods

Assessment of learning outcomes Distribution (%)

Individual work; Individual work and the presentation 25%

Group work and the presentation 30%

Active particiption in the class

Teaching methods Student workload (h)

Classes in the auditorium



Grade

10 (outstanding)

9 (excellent)

8 (very good)

7 (good)

6 (above average)

5 (average)

4 (below average)

3 (weak)

2 (very week)

1 (extremely week)

General knowledge on certain relevant issues in a curriculum gained, curricula requirements are not 

completed on average

A complete lack of basic curricula requirements is detected, almost no knowledge on a basic 

curriculum

Mandatory and supplementary 

literature

Mandatory literature:

1. Chaffey, D., Smith, PR. (2017), Emarketing Excellence. Planning and optimizing your digital 

marketing, 5th Edition, Oxon: Routledge.                                                                                2. 

Black Mirror (Netflix TV Series)                                                                                                                   

3. Materials placed on studies.ba.lv

Supplementary literature:

1. A Chaffey, D., Ellis-Chadwick, F., Mayer, R., Johnston, K. (2009), Internet Marketing: 

Strategy, Implementation and Practice, 4th Edition, Harlow: Pearson Education Limited.

2. Brown, Bruce C. (2011) How to use the Internet to advertise, promote, and market your 

business or website-- with little or no money, Atlantic Pub. Group.                                                 

3. Singh, N. (2012), Localization strategies for Global E-Business, New York: Cambridge 

University Press

4. Turban, E., King, D., Lee, J., Turban, T. (2015), Electronic Commerce: A managerial and 

Social Networks Perspective, 8th Edition, Switzerland: Springer International Publishing.

5. Schneider, G. (2015), Electronic Commerce, 11th Edition, Stamford: Cengage Learning.

6. Tuten, T.L., Solomon, M.R., Social media marketing. East Caroline university: Pearson 

education international, 2013

Evaluation criteria of learning outcomes.

Explanation

Knowledge, exceeding curriculum requirements, attests independent research and deep 

understanding of a problem

Complete acquaintance with curriculum requirements, ability to apply gained knowledge 

independently

Complete acquaintance with curriculum requirements, though at times lacks deeper understanding 

and ability to affiliate gained knowledge with more complicated issues.

Curriculum requirements mastered, although less important knowledge gaps can be detected

Acquaintance with curriculum requirements, though lack of problem understanding in detail can 

sometimes be detected

General knowledge of curriculum requirements although lacks understanding of several problems in 

general

General knowledge of curriculum requirements, competence corresponds to minimum of curriculum 

requirements, problematic application of gained knowledge in practice

General knowledge of a curriculum gained, though a complete lack of orientation in other relevant 

issues is detected. Additional studies required to get an assessment. 


