
 

 
 

Prof. Bachelor Study Programme ``Business process management`` 

        

        

DESCRIPTION OF A STUDY COURSE 

         

Course unit title Communication Skills II - Principles of Presentation creation 

Programme 
Business process management 

Year of study 
2 

Level of course unit  Bachelor 

Course unit code BP044 

Name of lecturer(s) 
Kristaps Petersons 

Credit points 
2 

Number of ECTS credits 

allocated  
3 

Language of instruction 
Latvian or English 

Type of course unit 

(compulsory, optional) 
Compulsory 

Semester when the course 

unit is delivered 
3 

Mode of delivery  full-time education 

Aim of Course 
Prepare students for final job advocacy presentations and lay the 

foundations for further career growth. 

Preliminary knowledge 

Communication 

Skills I - Basic 

Communication 

Self 

Awarenes

s and 

Learning 

Technique

s 

English language 

Digital 

Transformation I - 

Applied Digital Skills 

and Technologies 

(UX/UI, AR, VR, 

Gamification)  

Course contents 

No Tittle 

1 Audience 

2 Message 

3 Form 

The study course calendar No Topic Type of assessment 



1 

AUDIENCE. First to understand, 

then to ask for understanding. 

The most complicated concept in the 

presentation is to give up your ego 

and serve the audience. In this part, 

let us play practical examples to 

show students the powerful effects 

of selfishness on the message and 

the fact that, in most cases, we think 

of the message from the prism of our 

knowledge and desires, not what 

matters to the audience. 

  

2 

Speaker types. There are four 

types of speaker addressing the 

audience. In this section, let's learn 

to distinguish them and see their 

motivation to talk to the audience. 

Individual work; Individual 

work and the presentation 

3 

How we perceive information. 

What happens in a human brain 

when we face any information? Let's 

go through the whole process from 

capture, recasting, disposal, 

decision-making. Let us also talk 

about ignoring and not accepting – 

what are the most frequent 

motivations. 

  

4 

Creating impacts. Influencing 

factors in the relationship between 

the speaker and the audience. A 

theory with practical examples. The 

theory of the “Power frame.” 

  

5 

The importance of emotion in 

formulating the message and 

addressing the audience. Let us look 

at examples from presentations that 

have changed the course of events 

because the audience has believed 

not the facts (or has known them 

before) but the speaker's feelings 

about these facts. 

  

6 

We see what we understand. The 

principles of Ken Wilbert's 

Integrated Theory and how they can 

be used to think about the audience. 

Stages of human consciousness 

development. The lecture will 

include several examples of how this 

theory works in life. 

Group work and the 

presentation 



7 

A MESSAGE. Working with 

information 

Acquisition, processing, 

prioritisation. Classical principles of 

research, also taught to journalists 

and lawyers. Fragmenting a message 

Scheduling, 3-second messages, 

triggers, consistency, patience. This 

comes from the advertising industry 

and marketing, but is also an 

important aspect of face-to-face and 

remote presentations. Facts versus 

Stories 

In which moments more focus on 

facts and rational information, and 

where to tell stories? In this lesson or 

part of it, let us learn to recognize 

situations and customize your 

message. 

  

8 

Storytelling formulas. Part 1: 

Karl Popper's information theory. 

The waiting and time curve. Theory 

and practice. 

Storytelling formulas. Part 2: 

A formula for the situation. The 

reason formula. Theory and practice. 

Part 3 of the commercial formula: 

The Lean formula. The gold ring 

formula. Theory and practice. 

  

9 

A lack of narative, finesse and 

lists, not stories. 

Why are slides usually stuffed with 

useless and nonsensical information? 

In this lecture or part of the lecture, 

let us talk about the preconceived 

and overwhelmed nonsense 

cultivated in the presentation 

environment. There will be many 

examples from Latvia and abroad. 

Group work and the 

presentation 

10 

FORM. Presentation programs 

and information visualization tools 

Let's talk about different types of 

presentation program, their 

differences, benefits, philosophy. 

Let's go through the most popular 

Internet resources to get fonts, 

graphics, and more. Color theory. 

Everything about and around colors, 

contrasts. Their correct use. 2. Slide 

design. 

 

How to think about slide design. 

What is it comparable to? How we 

perceive slides correctly. A lot of 

different examples. Practical tasks in 

slide design. 

  



11 

Letters, typeface, drafting text. 

Use texts correctly on slides. What is 

the meaning of typefaces? 

2. Graphics, photos, video, 

cinemagraph, icons on slides. Use 

and use graphics, photos, icons, etc. 

on slides. Examples. Tasks. 3. 

Display numbers, tables, statistics, 

etc. on slides. 

Numbers are usually an important 

part of presentations and their 

correct presentation is important. Let 

us talk about the principle of 

DataPOV, etc., the theory of 

representing data. 

  

12 

1. Rhythm and structure in design. 

 

How about not suppressing the 

message on the slides? What are the 

principles of the structure of rhythm 

and information visualization. 

 

2. Slidedocs — Infographic, single-

page, presentation consumables. 

 

Theory and practice: how to create a 

well-understandable infographic, 

what the role of single pages and 

booklets in presentation, handouts, 

etc. 

 

3. Slide view – transformations of 

slides. 

Group work and the 

presentation 

Planned learning activities 

and teaching methods 

Assessment of learning outcomes Distribution (%) 

Individual work; Individual work and 

the presentation 
40% 

Group work and the presentation 40% 

Active particiption in the class 20% 

Total (%): 100% 

Teaching methods Student workload (h) 

Classes in the auditorium 16 

Lecturer-led class discussion  8 

Student-led class discussion 16 

Lecturer-led group assignments 10 

Industry representative-led demo 

lecture 
4 

Case study 10 



Vizualization/posters 16 

Total (h): 80 

Planned learning 

outcomes 
No Learning outcomes 

No of 

progr. 

study 

results 

applicabl

e 

  1 
Familiar with the principles of creating a presentation 

structure 
5, 6 

  2 
Ability to use tools to attract yourself 2 minute attention, 

hold a “power frame,” 
6 

  3 Create Stories by Stand Formulas 8 

  4 
Make slides that are understandable, demonstrated, 

meaningful, emotional and engaging 
6, 11 

Assessment methods and 

criteria 

                    Learning outcomes 

Assessment methods 
1 2 3 4 

Individual work; 

Individual work and the 

presentation 

● ● ● ● 

Group work and the 

presentation 
●   ●   

Active particiption in the 

class 
● ● ● ● 

Mandatory and 

supplementary literature 

Mandatory:  

1. “Harward Business Review Guide to Persuasive Presentations”, by Nancy 

Duarte 

2. “Slide:ology” by Nancy Duarte 

3. “Factfullness” by Hans Rosling 

Supplementary:  

1. “How to Win Friends and Influence People” by Dale Carnegie, 

2. “Pitch Anything” by Oren Klaff 

3. “Factfullness” by Hans Rosling 

Evaluation criteria of learning outcomes. 

Grade Explanation 

10 (outstanding) 
Knowledge, exceeding curriculum requirements, attests independent research and 

deep understanding of a problem 

9 (excellent) 
Complete acquaintance with curriculum requirements, ability to apply gained 

knowledge independently 

8 (very good) 

Complete acquaintance with curriculum requirements, though at times lacks deeper 

understanding and ability to affiliate gained knowledge with more complicated 

issues. 

7 (good) 
Curriculum requirements mastered, although less important knowledge gaps can be 

detected 



6 (above average) 
Acquaintance with curriculum requirements, though lack of problem understanding 

in detail can sometimes be detected 

5 (average) 
General knowledge of curriculum requirements although lacks understanding of 

several problems in general 

4 (below average) 

General knowledge of curriculum requirements, competence corresponds to 

minimum of curriculum requirements, problematic application of gained 

knowledge in practice 

3 (weak) 

General knowledge of a curriculum gained, though a complete lack of orientation 

in other relevant issues is detected. Additional studies required to get an 

assessment.  

2 (very week) 
General knowledge on certain relevant issues in a curriculum gained, curricula 

requirements are not completed on average 

1 (extremely week) 
A complete lack of basic curricula requirements is detected, almost no knowledge 

on a basic curriculum 

 


